Appendix B

School:

Date:

Pre Campaign Review Template

Identify Lifestyle Campaign:

1. Based on awalk-through of your school, how many |ocations/areas throughout the school are
affected by the identified behaviours where corrective action can be taken?

Register number of rooms, percentage or list locations here:

2. Based on your data, is this campaign identified as one of those that needs to be done?
YES NO

3. If YES, list campaign strategies/activities that need to be done to reduce Energy/Water/Waste
in this campaign.




Appendix C
School:

Date:

Post-campaign Review

1. Once the Campaign is complete, repeat Step 1 in Appendix A (Based on a walk-through of
your school, how many locations/areas throughout the school are affected by the identified
behaviours where corrective action can be taken?) and enter the results below:

2. Ask a number of students and staff the following questions. Summarize the answers in
the space below.
Were you aware of the *

13 ’

" campaign?

Number of Yes answers Number of No answers

What activities did you like or dislike during the campaign?

Liked

Disliked

What type of reminders would assist you in continuing to reduce Energy/Water/Waste with
this initiative?




